
B R A N D
ST Y L E
GUIDELINE

The following identity and brand system

for Strikes AGainst Cancer® was

created to help you present the brand in a

consistent and recognizable way.



After a remarkable 15-and-a-half-year journey, the organization has successfully obtained 
Trademark rights for the letter “K”, an iconic symbol cherished by its fans for over 164 years.  

Officially this historic accomplishment encompasses all three K's across three distinct classifications as of May 30, 2023.

Throughout this monumental trademark endeavor, Strikes Against Cancer has remained resolute 
In its mission to combat cancer and raise awareness through the power of baseball.

The organization recognizes the urgency of its cause, as every Three Minutes a woman in the 
United States is diagnosed with Cancer.

During the 14-year process, over 2,500,000 women received this devastating news, 
Emphasizing the bittersweet nature of this triumph.

Thanks to All of Our Past, and Serving, Board of Directors for their Contributions.

This is our most valuable Intellectual Property. 
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The brand style guide establishes the rules and guides to maintain a consistent

identity system to be used throughout all marketing. Through use of examples,

this guide lays the groundwork for future design work for Strikes Against 

Cancer® to ensure all marketing maintains the same aesthetic.

A well managed graphic identity is an important part of strengthening the

Strikes Against Cancer®’s visual identity as a brand and will help

reach its broader goals of strengthening its reputation and prominence.

Brand
Standards
and
Guidelines
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Over 300,000 Women will be diagnosed with Cancer this year.  Throughout our monumental 

Trademark endeavor, Strikes Against Cancer has remained resolute in its mission to combat 

Cancer and raise awareness through the power of baseball.  The organization recognizes 

The urgency of its cause, as every three minutes a woman in the United States is diagnosed with cancer.  

During the 15-and-Half-year process, over 2,500,000 women received this devastating news. 

This was a bittersweet triumph, However, a Tribute to all the Women that have fought 

With dignity and grace for their families.

• Consistently produce and distribute the highest quality of informative and

Supportive materials for women and health care providers, including updates 

on the most promising research underway nationally and internationally to 

Cure this disease. Raising awareness, and providing services and support to women throughout the country.

• Reach millions of additional women through effective use of social media and Multi-Media Broadcast and

the Exhibitions of Baseball and Softball Games Throughout the United States.

• Be fully self-sufficient by generating operating funds through Charity Tournaments and

Fundraising methods through our Intellectual Property Trademarks that empower our 

National organizations: The Leukemia & Lymphoma Society and The National Ovarian Cancer Coalition as

well as other Cancer Foundations.

• Provide direct funding to our Benefactors for Clinical Cancer Research.

Brand
Message
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The Strikes Against Cancer logos is available in two Classifications. 

1) The primary logo has the full name Encircled with Abbreviated URL “Strikes21.org”

This is defined as our Corporate Logo and is Supplied in High Resolution for your

Production departments to REZ-Down according for Social Media purposes.

2) THE Three K’s.

The Three “K’s” is Greatest achievement in Intellectual Property.

2A) The Backward Circle K. 2B) The Backwards K. 2C) The Forward K.

2B) The Intellectual “K” logos MUST feature the “Strikes Against

Cancer ®” located underneath, or Vertically on the Back-side of the K.

Please see Page Example for trademark Classification 36.

If used on Multi-Media, Jumbo-Tron, Television or Electronic Media, 

The following statement must be read in concordance with Sponsor, and  

Benefactor SAC Licensing:  “the "Backwards K," the "Backwards Circle K," the "K," 

are Registered Trademarks of Strikes Against Cancer 2025, a 501C Organization. 

These trademarks cannot be reproduced or broadcast without the express written 

Consent of Strikes Against Cancer 2025.”

Definition
of Logos
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The Critical element in all of the above, to ensure that the Registration mark is Visible in any File Format: PNG, JPEG, or Vector.

We understand that these options do not always work in all scenarios.

File Formats
with 
Registration
Mark Applications
on Various 
Backgrounds

Transparent PNG 
with WHITE ® and
JPEG with Black ® 

Corporate Logo

Transparent PNG’s 
with WHITE ® and
JPEG’s with Black ® 

Stylized K’s

Vector or Outlined
art in Color ® 
and Black ® 

Vector K’s

Vector or Outlined
on Black or Colored
Background with
WHITE ®  

Vector K’s



P6

Designation of Strikes Against Cancer Trademark Registration on Intellectual “K’s”

Registration
Tag-Line for
THE 3 K’S IN 
Class 36 Apparel 
REPRODUCTION

Franklin Gothic Book FONT
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When partnering with another logo, use one of the Corporate SAC® Full-Color logo.  If using the  Intellectual K Logos, 

“Strikes Against Cancer®”, will be place beneath Logo with the Required registration mark.  Logos should be placed 

Side by side with clear space in between both logos and a thin line of 1.5 point that is equal to the height of the 

Strikes® logo.  The logos should be scaled down to similar proportions and the Strikes® logo should be located to 

the left. When partnered with the Together in the Strikes logos should be located to the left.

Co-Branding
and Shared
Sponsorships

Sponsor and or 
University Logo

Designated 
Sponsorship 
Example 
and PSA
Announcement. 

“On behalf of ”Strikes Against Cancer”, “Sponsor Name” will donate Funds 

to Our Local “LLS” Community for every Strike throughout this game. 

MUST BE READ During Exhibition of Games and or Television or Multi-Media Broadcast.
“the "Backwards K," the "Backwards Circle K," the "K," are Registered Trademarks of Strikes Against Cancer 2025, a 501C Organization. 
These trademarks cannot be reproduced or broadcast without the express written Consent of Strikes Against Cancer 2025.”

Examples of Co-Branding with Benefactors and Sponsors.
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Names, Marks and Proper Usage

• Strikes Against Cancer® - Use initial caps and the registered trademark symbol.

Always use on first mention or in contexts where the full name is not clearly identified.

• Fighting Cancer One Strike at a Time® - Use initial caps and the registered trademark symbol.

Always use on first mention or in contexts where the full name is not clearly identified.

• SAC- Use all caps with no periods. Use on second mention or in contexts where the full

Name is clearly identified elsewhere.

• The “K’s”- At all times, The Backwards K, The Backwards Circle K, and the Forward K MUST

Use initial caps and the registered trademark symbol.  When using Vector art on Intellectual

K’s the appropriate Trademark Tagline Must Accompany Art as Seen on Page 6.

• If used on Multi-Media, Jumbo-Tron, Television or Electronic Media, The following statement

Must be read in concordance with Sponsor, and Benefactor SAC Licensing:  

“The "Backwards K," the "Backwards Circle K," the "K," are Registered Trademarks of Strikes Against Cancer 2025, a 501C Organization. 

These trademarks cannot be reproduced or broadcast without the express written Consent of Strikes Against Cancer 2025.”

Style Guide:
Print and
Multi-media
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Clear space is defined as the space surrounding the logo that is required to set the logo

apart without competing with other graphics used. Space can be determined by the use of

the starburst as a marker for distance.

For clarity, the logo should never be scaled down less than 2 inches or 600 pixels in length

for both print and digital mediums. One Color Jumbo Resolutions may vary, However, The ®
Registration Mark MUST be Visible, in Clear, Defined Resolution while retaining it’s Brand Integrity.

Clear Space
and 
Minimum
Size



Cancer Color Designations

Bladder Cancer  Yellow PMS 114

Bone Cancer White  White

Blood Cancer Red PMS 186

Brain Cancer Gray PMS 7538

Breast Cancer  Pink PMS 1767

Cancer  Purple  PMS 2593

Childhood Cancer Gold PMS 136

Colon Cancer Brown PMS 464

Esophageal Cancer Light Blue PMS 292

Gynecological Cancer Purple  PMS 2593

Kidney Cancer Orange  PMS 158

Leukemia Orange  PMS 158

Lymphoma Purple  PMS 2593

Non-Hodgkin lymphoma Lime Green
Multiple myeloma Burgundy 
Ovarian Cancer  Teal  PMS 320

Pancreatic Cancer Purple  PMS 2593

Prostate Cancer Light Blue PMS 292

Stomach Cancer Periwinkle Blue
Testicular Cancer Light Purple PMS 1767

Thyroid Cancer  Teal, Blue, Pink 

Liver Cancer  Yellow PMS 114

Lung Cancer  Gray  PMS 7538

Strikes Corporate Primary Colors

Teal is classically known for being the awareness color for ovarian 

Cancer PMS 320 seen in the Green Field in our Corporate Logo.

The Red “Backwards K” is PMS 186 for all Blood Cancers.

With our mission encompassing ALL Cancer Awareness, past board-member 

Mr. Jeffery Carter proposed a motion that we strive to educate the 

Community of ALL Cancer Color Designations.  

Mr. Carter’s Colors Palette

Since the historic trademark harmony of ALL Three “K’s”, The Backwards K,

The Forward K, and the Backwards Circle K, you may be used in any of the 

“Mr. Carter Color Cancer Designations” to the right in any approved 

Promotional, Co-Branding, Sponsored, and Fundraising Events. 

Neutral Colors

White, dark grey, light grey and black are used as neutral colors.

Using Color

Spot and CMYK color values should be printed on materials. 

RGB and Hex are appropriate for on-screen materials Primary colors 

Should be used on all communication materials. 

Secondary colors are to be used as a supplement to the primary color 

Palette and only on secondary elements in a layout.

Mr. Carter’s

Color
Palette
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• Do not violate the signature clear zone.

• Do not skew or scale the width or height.

• Do not alter size or proportions of the logo in relation to the logotype.

• Do not rotate the logo to any degree.

• Do not add or change typeface of logo type.

• Do not alter color from accepted standards.

• Do not screen the logo.

• Do not place the logo within a line of text.

• Do not add visual effects to the logo unless communicated to the Strikes Against Cancer

CEO for approval and signoff.

• Do not place the logo on a background or pattern that makes it hard to see.

Interity 
of Marks
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We are a sympathetic voice that provides hope and encouragement to the warrior within each survivor, 
Tempered with the harsh realities of the disease. Within our persona, we are a knowledgeable ally to
the survivor, the caregiver, and the medical/research community. This passionate, informed voice is what 
gives our donors the confidence to invest in our organization and the community we serve.  All of our
Board-Members, Severing or Past, have lost a Beloved One to this devastating disease.

Tone of Voice
Be Brave and Courageous, Joshua 1:9  Although our message topics can be highly emotional, we want to support those who are struggling 

by inspiring hope in an otherwise dark subject matter. However, we also value the honesty of delivering a hard-hitting 

Message when appropriate to emphasize the serious and deadly nature of the disease and to encourage urgent action to

be taken to prevent it. 

Compassionate and Kind, Psalms 91:4   We are continually cheering for those caught in the fight against Cancer and 

reminding them of their strength. We want Everyone, especially Women, to confidently believe they can win their battle. 

Goodness and Knowledge, 2 Peter 1:5  It is important for us to make ourselves accessible to everyone. We want every Human 

to feel safe coming to us for support and to feel welcome into our community. We want to encourage everyone to get involved in raising 

awareness and be empowered to be active in the community. We try to maintain a personable and conversational front so individuals 

are not Intimidated, but feel comfortable engaging with us while regarding us as a trusted voice in the Overall Cancer awareness. 

Purposeful and Devoted, Ephesians 2:10   We are sincere and determined in our fight to eliminate ALL FORMS of cancer and have a 

warrior attitude that doesn’t Easily give up. We sympathize with the emotions and struggles of those we serve and are intentional about 

telling their stories to the world.  Vital: We are aware of the gravity of the subject matter we are involved in and strive to do our best 

to stress the Importance of Education and Awareness of Cancer. We know that the information we relay has the capacity to save lives 

and we take our mission very Seriously spreading through the venue that our; Mothers, Sisters, Grandmothers, Aunts, Fathers, Brothers, 

Uncles, Grandfathers, and Beloved ones so Passionately loved and shared with us... Baseball. 

Brand
Personality
and Tone



1 Corinthians 13:4-8
4 Love is patient, love is kind. It does not envy, it does not boast, it is not proud. 

5 It does not dishonor others, it is not self-seeking, it is not easily angered, it keeps no record of wrongs. 

6 Love does not delight in evil but rejoices with the truth. 

7 It always protects, always trusts, always hopes, always perseveres.

8 Love never fails. 



Strikes Against Cancer

Contact: Adam M. Cox, Chief Executive Director

Email: AdamCox@strikesagainstcancer.org

Site: StrikesAgainstCancer.org

Phone: 972.979.6463
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